
 

  

Effective for: FY 2017 
  
Content Manager – North America 
 
JOB DESCRIPTION & ACCOUNTABILITIES 

NAME:  REPORTING TO: Head of Marketing, North America 

POSITION 
TITLE: 

Content Manager - North America DIRECT REPORTS:  Managing Editor 
Video & Design Specialist 
Social Media Specialist 
Copywriter 

DEPARTMENT: 
 

Marketing, North America LOCATION:  Toronto, ON 

 
POSITION PURPOSE: 
 
The Intrepid Group, the world’s largest adventure travel company made up of specialist adventure tour 
operators including Intrepid Travel, is seeking a North American Content Manager. This individual will possess 
an expert understanding of content marketing and exhibit exceptional leadership qualities. The successful 
candidate will demonstrate a passion for responsible travel, teamwork, collaboration and meaningful 
storytelling. This job will be based in the Intrepid Group office in Toronto, Canada. All full-time Intrepid Group 
staff will start with 4 weeks’ vacation and one (1) free trip every year.  
 
The Content Manager is responsible for developing and executing the North American Content strategy. 
Managing a team of creatives, they will also support the video, design, copy and storytelling needs of the wider 
North American business. This involves the execution of multiple projects and integrated marketing campaigns 
including digital marketing, partnerships, public relations and social media. The successful candidate will be 
responsible for creating, improving and maintaining content that will drive the business goals of Intrepid Group 
in North America. You will have an expert understanding of content performance metrics and use analytics to 
test and track top performing content. You will be an experienced leader and responsible for managing a 
growing team of content creators. You will demonstrate an ability to execute and manage multiple projects on a 
deadline that will drive conversion and maintain creative integrity and brand consistency.  You will also be 
responsible for organizing and managing production shoots in key destinations around the world. 
 

The Content Manager will execute key priorities including: 

1. Developing the North American Content strategy for Intrepid Travel and the other Intrepid Group 
brands, aligned with both the short and long-term goals of the marketing team 

2. Accountable for all content marketing initiatives that are focused on driving traffic, engagement and 
leads into the business 

3. Organize and manage video and photography production shoots around the world 
4. Lead and develop all creative resources including writers, designers and videographers 
5. Create detailed reporting metrics to measure engagement and content performance  
6. Develop and test new content formats that are optimized for engagement and conversion 
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QUALIFICATIONS AND EXPERIENCE 
-A degree in marketing, journalism, communications, marketing, design or equivalent 
-3+ years of in-house or agency content experience 
-3+ years managing people 
-Experience in creating engaging digital content  
-Experience with WordPress, Google analytics and key social media channels 
-Base knowledge of video and design software 
-Experience in managing budgets, ideas and processes 
-Expert project management and multi-tasking skills 

 
 
OTHER SKILLS AND ATTRIBUTES 
-Excellent verbal and written communication skills 
-Experience in copyediting, storytelling and developing brand tone of voice 
-Strong understanding of the North American news cycle  
-Well versed in multiple forms of content and new media including video, animation, graphic design, 
copywriting and storytelling 
-Ability to identify opportunities and think quickly and strategically about trending news 
-Great interpersonal skills and the ability to work with cross-functional teams 
-Strong multi-tasking and budgeting skills 
-Ability to manage multiple projects and competing deadlines 
-Ability to act as a frontline brand manager ensuring content is consistent and aligned with the brand 
-A flexible approach and a willingness to work nonstandard business hours 
-Highly self-motivated, willing to experiment, thrives on change 
-Naturally curious with a dynamic approach to storytelling 
-An understanding of content and its relation to search 
-Knowledge of SEO and web traffic metrics 
-An understanding of and belief in The Intrepid Group’s core values & style of travel 

 

OPERATIONAL ACCOUNTABILITIES OF ROLE  BENCHMARK MEASURE 

Develop and execute North American content 
strategy  

 Manage the effective implementation of a 
content strategy that aligns with North 
American marketing objectives and engages a 
global audience. 

 Strategizing along with the other marketing 
managers to ensure content is meeting all 
business needs 
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OPERATIONAL ACCOUNTABILITIES OF ROLE  BENCHMARK MEASURE 

Content Distribution and Channel Management  Develop and execute the North America 
content calendar for all relevant platforms. 

 Ensure content is effectively distributed across 
social media channels and through third-party 
syndication channels. 

 Analyse and optimize content based on trends, 
and results. 

 Search for and develop new distribution models 
for content 

Lead and develop the creative team  Provide mentorship and creative vision for the 
entire content team 

 Seek opportunities for development, education 
and cross training 

 Foster an environment built on collaboration, 
ideas and big-picture thinking  

Measure and test content performance  Actively measure content performance via 
Google analytics and other tracking platforms 

 Set content KPIs and A/B test new formats and 
content styles 

Support the creative needs of all departments 
 

 Execute on campaign and project briefs 

 Act as an internal studio to the marketing team 
and entire Intrepid Group North America team  

 
 


