
 

  

Effective for: January 2017 
JOB DESCRIPTION & ACCOUNTABILITIES 

NAME:  REPORTING TO: Brand & Partnership Manager 

POSITION TITLE: 
Marketing & Partnership 
Specialist 

DIRECT REPORTS: None 

DEPARTMENT: Marketing LOCATION: Toronto, ON 

 
POSITION PURPOSE: 
We are looking for somebody who is full of creative ideas, LOVES to travel the Intrepid way and wants to help 
us grow our brand within North America. The team you are joining is small, but we’re all about BIG ideas and 
making cool things happen really quickly. You’ll occasionally work long hours, drink beers in the office (if you 
want to) and join in on a few brainstorm sessions all from the comfort of our downtown office. You’ll be 
working with our marketing team in Toronto, but will also work across teams in California, Melbourne, 
Colombo and London.  
 
You will become our go-to person when we need an extra set of hands on any of our marketing or PR 
projects and you’re happy to bounce around and dabble in different projects. You’ll also be responsible for 
driving new business and expanding our audiences through meaningful marketing partnerships for Intrepid 
Travel, Geckos Adventures and Peregrine Adventures. You are the ultimate jack or jill of all trades and aren’t 
afraid to jump into the deep end. 

QUALIFICATIONS AND EXPERIENCE 

 Bachelor's degree in Commerce or Marketing is required 

 Hubspot Content Marketing Certification is required 

 2-3 years’ work experience with a well-rounded background in marketing, sales, business 
development and account management 

 Experience working with contracts, email lead generation, integrated marketing plans, creative briefs 
and writing brand copy are considered to be strong assets 

 Communication skills are critical. Our team is spread out all over the world so we need to be able to 
share complex ideas through email, yammer, skype chats, memes, etc. 

 Software savvy – will need to have familiarity and experience with HTML, Drupal, Google Analytics, 
Salesforce, Excel (pivot tables), WordPress, Asana, etc. 

 Must be willing to take chances, ask questions, make mistakes and learn  
 
OTHER SKILLS AND ATTRIBUTES 

 Personal and/or professional travel experience is always a plus! We want to know where you’ve 
been and where you want to go next 

 Strong understanding of the differences between Canadian and American travellers and ability to 
market to both at the same time   

 Understanding and appreciation for brand guidelines and ability to execute projects within that 
framework  

 Ability to work across different departments i.e. design and creative agencies 

 Ability to think critically, juggle priorities and make tough decisions  

 Interest and appreciation for responsible business and responsible travel 

 Friendly, flexible and a sense of humor 
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OPERATIONAL ACCOUNTABILITIES OF ROLE BENCHMARK MEASURE 

Manage existing partnerships and develop new 
marketing partnerships  

 Ensure all partnerships are implemented and 
executed seamlessly and abide by the appropriate 
contest /sweepstakes laws 

 Identify and chase new business opportunities with 
like-minded brands   

 Work with digital and reporting teams to track and 
measure performance of all partnerships  

Managing a content calendar  Effectively communicate campaign briefs for 
regional and global studio teams 

 Timely distribution of content to the appropriate 
team members  

 Ongoing communication and relationship building 
with our sales and commercial teams to drive 
content decisions 

Assisting Brand Leads with the curation of brand 
and marketing content   

 Efficiently research fresh content to distribute to our 
owned audiences through email, social media and 
online channels 

 Create and execute brand storylines that fit within 
the marketing framework for email, blog and social 
media channels 

 Ensure content is optimized and distributed through 
the appropriate channels  

Assisting brand leads with content curation   Assist with the logistics and scheduling of content 
driven projects to ensure all appropriate teams are 
aware of the project and ready to assist if needed 
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APPLICATION REQUIREMENTS:  
Cover letter:  
We want your cover letter to tell us about you. Share with us what you’re interested in, why you want to 
work for Intrepid Travel, how travel has influenced you personally, or just about your hobbies that have 
nothing to do with travel. We will review your resume for your work history. 
 
Resume:  
One page resumes only please. Use this space to highlights your most relevant work history, biggest 
accomplishments and anything else you feel is important for us to know. We would also love for you to 
include your social handles along with your contact info. 
 
HOW TO SUBMIT:  
 
Subject line: M&P Specialist application: [TELL ME WHICH COUNTRY YOU WANT TO TRAVEL TO NEXT] 
Send to:  
joni.taisey@intrepidtravel.com 
Joni Taisey 
Brand & Partnership Manager  
 
We appreciate your interest in this role, but due to the volume of applicants we receive we will only contact 
those who are invited for an interview. We kindly ask that you do not follow up or submit applications 
multiple times.  
 
Deadline: January 24, 2017  
 
WHAT TO EXPECT: 
 
The interview process will consist of preliminary phone interviews, which will be followed by 1-2 in-person 
interviews with our marketing management team. You will be required to complete a short marketing 
challenge during your first interview so please come prepared for anything if invited! 
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